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Aric Ackerman, Chief Operating Officer: Aric Ackerman brings to Interpret more than 15 years of results growing media
and entertainment companies. He was CEO of The L.A. Studios, Inc. after serving as COO of a leading global production
company, @radical.media.There, Ackerman oversaw 300% business growth as Radical grew domestically through
acquisitions and added operations in four countries. He played a key role in the genesis of DriverTV, a VOD and Internet
destination available in 30 million digital cable households.

Michael Gartenberg, Vice President of Strategy and Analysis: A noted technology strategist, author and speaker, Michael
Gartenberg isresponsible for strengthening and expanding Interpret’s custom and syndicated research products for
consumer technology clients. He works closely with Interpret’s practice leaders in the video games, mobile,
theatrical/home entertainment, digital media and advertising sectors to provide clients with incomparable cross-media
analysis. Prior to joining Interpret LLC, Gartenberg was Vice President and Research Director at Jupiter Research (now
owned by Forrester Research) and had the roles of Managing Director at Hudson Ventures, a Manhattan-based venture
capital firm and Vice President and Research Area Director of Gartner Inc., leading the Personal and Distributed
Technologies research area.

Elaine B. Coleman, Ph.D, Vice President of Strategy and Analysis: Elaine Coleman is a research executive who has
directed quantitative and qualitative research on consumer behavior for over 15 years. She has worked in academia, new
media, technology think tanks, and product and web design consultancies. Her specialties include market research,
brand advertising, interactive media and product design research in software and web development. Most recently,
Coleman was Executive Director of Research at MarketCast in Los Angeles, heading up their advertising testing and
custom research for entertainment clients.

Michael Cai, Vice President of Video Games: Michael Cai leads the company’s gaming vertical, providing a wide variety of
market research and analysis products to help clients gain a comprehensive understanding of consumer gaming habits
and interest and make strategic decisions. Prior to joining Interpret, Cai served as Director of Digital Media and Gaming
for Parks Associates. During his tenure with Parks Associates, Cai established and grew its gaming coverage practice
and led a research team to provide syndicated and custom research for digital media, gaming and service provider
industries.

Dino Mytides, Director of Advertising: Prior to joining Interpret, Dino worked in the research departments of Universal
McCann and OMD, focusing on the study of how consumers’ behaviour with new and emerging media impact purchase
decisions. At Interpret, Dino works with advertisers, agencies, and emerging ad networks (such as in-game, mobile and
online video platforms), to develop viable metrics and industry norms. Dino also works closely with the 1AB to further
develop emerging media platform industry standards.



